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The Ratio between local films and imported films in the Korean Film Market in 2004

United States China Europe Japan Korea Others

41.2% 1.6% 0.6% 2.1% 54.2% 0.4%



The Ratio between local films and imported films in the Korean Film Market in 2005
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United States China Europe Japan Korea Others

38.8% 1.4% 2.3% 2% 55% 0.5%



United States China Europe Japan Korea Others

33.7% 1.4% 0.8% 2.6% 61.2% 0.3%

The Ratio between local films and imported films in 
the Korean Film Market in 2006
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Japan

Destination

United States

France

Thailand

Germany

Hong Kong

China Mainland

Others

Taiwan

Exports ExportsPercentage Percentage Exports Percentage

Destination for Korean Film Exports

Source

Total

Data gathered from Report on Development of China’s Media Industry 2007 (Beijing: Social Sciences Academic Press 
2007) p. 307.  The totals for Japan in 2003 appear to be mistaken in that they lack an extra zero.

Unit: American Dollars



Export of Korean Films by Region in 2004-2005

Region Export Sales Change from 
previous 

yearYear 2004 % of Total Year 2005 % of Total

Asia 45,327,500 77.8% 66,143,686 87.0% 45.9%

North America 2,900,000 5.0% 2,014,500 2.7% -30.5%

South America 141,500 0.2% 235,600 0.3% 66.5%

Europe 8,245,250 14.1% 7,315,970 9.6% -11.3%

Oceania 152,850 0.3% 147,830 0.2% -3.3%

Africa 0 0.0% 35,320 0.0% -

Others 1,517,500 2.6% 101,674 0.1% -93.3%

Total 58,284,600 100% 75,994,580 100% 30.47%

Unit: US $

Source: KOFIC: Korean Cinema 2006. p. 501



2004 Japanese Media and Software Markets



Exported From 2001 2002 2003 2004 2005

United States 159 (45.5%) 159 (45.8%) 152 (45.3%) 152 (44.8%) 153 (40.8%)

France 30 33 36 24 23

England 24 9 19 10 11

Germany 5 7 6 7 6

South Korea 20 10 14 29 61

Hong Kong 24 14 7 10 15

China 
Mainland

3 8 7 7 6

Taiwan 0 1 2 1 2

Foreign and 
Co-Productions

3 6 10 4 6

Spain 5 6 5 3 1

Canada 1 4 5 1 1

Others 75 90 72 91 90

Total 349 347 335 339 375

Film Exports to Japan

Source: MPPA Japan, accessed in Zhao Muyuan, ‘Report on the Box Office of Chinese Films in the 
East Asian Market,’ in Cui Baoguo, Report on the Development of China’s Media Industry 2007 
(Beijing: Social Sciences Academic Press, 2007), p. 292.


	Film Markets in China, Japan, and Korea
	Slide Number 2
	Slide Number 3
	The Ratio between local films and imported films in the Korean Film Market in 2004 
	The Ratio between local films and imported films in the Korean Film Market in 2005 
	Slide Number 6
	Slide Number 7
	Export of Korean Films by Region in 2004-2005
	2004 Japanese Media and Software Markets
	Film Exports to Japan

